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Costa Rica: the promised land

Central America’s most biodiverse country is riding a wave of prosperity.

S iruared ar che gareway of the Americas, Costa Ricn has made

- a name for iself as the toursm giant of Ceneral Amernica, s
spectacular Pacific and Caribbean coastlines, 3 unique biodiversity and
breatheaking natural landscapes, have all played elseir pare in accracting
vourists. In recent years, however, Cosra Rica's political and ecanamecal
stability and open approach to governmene have cocouraged a now
dimension within the voursm secvor, in the foem of a boom of real
erace. Increased divece internaciona]  flighes, clasy resores, close
proxmmity go the ULS. and ligh rates of return on properey investments
are all sdding o che real estace explosion, which & not due o slow
down anytime somn, Indeed, pundics believe the mvestment tide is
good for another ten years af beast

For Social Democrat Presiclens Oscar Arias, head of stase since 8 May
205, ehe passage of importan fiscal reforms that will allow Cosea Rica
w implement the US.-Central Amerca Free Trade Agreement
(CAFTA) is a priority. He says: “In 2021, when Costa Rica celebrates
200 years of independence, we will have o prospesous country, a richer
couniry, with less social and economic incqualicy, & country which is
more competitive, more inclusive aind more open.”

Kevin Catas, the second VicePresident of the Republic claborates
He says: “The Free Trade Agreement will give us acoess to one of the

-

biggest markers in the world, so one of our main
L
|\:|nr||::|.". 13 niLqumn. ~:q:-':ll' ane |-1J|.ilu'i:il'IF_ on ll:ll.'

quality and relevance of oar education system amd
Cncan dosars. Frrsident, Conks i

paying particular atvention o the areas of science,
social |11:.|:1:|r1_,-, math,
languages. We also want o improve teniary
educagion o atiure \.IL“‘.‘III‘I]J!i]iI:' wived pr-:ldtut' the
human resources needed for our future,”

Herndn Pacheco, president of the Costa Rican-American Chamber of
Commerce, represents some 400 members thar compaise boch local
and U5, companies that comprise BO% of the foreign direct
invesement, Maose than 50% of the country’s exports go to the LS

He says: "Cosra Rica is an exccllens counry to invest in. The
investment requirements are lower than in other pares of the world,
and the expected retern on invesuments s much higher”
lpaking o mncrease Costa Rica's competitivencss by lobbying for better
infrasgructire, o berter regulatory framework, the continustion of an
intelligens insertion into the global economy which includes free trade,
and further integration into Ceneral America.
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SPECIAL ADVERTISING SECTION COSTA RICA

Los Suenos Resort & Marina

Eco-tourism pioneer brings vision to life with luxury Costa Rican marina project.

I n 1991, William Royster sailed o Costa Rica and had a
dream. It was a big dream, bigger even than the 1,100
acre ocean-front property nestled in Herradura Bay that he prompely
purchased in the Cencral American country. “I fell in love with
Costa Rica and bought a cacele farm here, which is now ‘Los
Suefios’,” he says. "That was in 1991, when the tourism in chis
country was not developed. Then, Costa Rica was not yet ready for
my vision of Los Suefios,”

A native of California, where he owned a large general engineering
company, Royster bought a new boae and sailed down o Mexico and
then on to Costa Rica. After acquiring Los Suefios, he continued
sailing the Caribbean uneil 1994, when he returned o Costa Rica
with clear objectives and his sleeves rolled-up. At the center of his
vision was the marina. [t was to be the first in Costa Rica so required
a new law to be passed in order to begin with the conseruction.

“When [ recurned to Cosea Rice in 1994, I started all the work
with the government, including the master planning and
" environmental impact sudies,” says Royster, president and CEO of
the Los Suefios Resore and Marina, "Since all beaches in Costa Rica
are government property, we had to obrain the concession for a
marina: | immediately began lobbying for the Congress to pass a law
to build the councey’s first marina. It wasn'c easy. We brought the
best experts from Spain and we organized seminars to explain what
our marina would bring to Costa Rica. [t took four years ro get the
law approved.”

Wich rhe passage of the law in lare 1997, the Los Suefios project
took off. The hotel and golf course were inaugurated for the turn of

can accommaodace yachts of up to 180 feet with floating docks,
reliable power supplies and in-and-our storage for smaller boars,

To protece and conserve the abundant natural resources of the
location, the Los Suefos Signature Billfish Tournament requires the
use of circle hooks and the release of all captures, relying inscead on
onboard observers to idencify them. Costa Rica is one of the few
places in the world where anglers have a chance of completing the
legendary “grand slam™—catching and releasing chree different
billfish in a single day. Most of che time, charter boats stare fishing
just 10 eo 14 miles offshore, taking advancage of the resorc's location
near the ocean currents that are followed by many sailfish species.

Issues of sustainable development, such as the environmental and
economic impace of Los Suefios, are of particular imporrance to
Royster. Aside from che large investment in recovering the local flora
and fauna in the area, Los Sueios has puc over USS200,000 in local
schools and creaced over 3,000 jobs in a growing service secor.

“The system in Costa Rica is not like in the US., where the
government colleces a fee for development, and there is concern
abour Cosca Rica not having a maseer plan in this area. We went to
the local government and offered to help them design a maseer plan
for the future because we knew thar Los Suefios would impace che
region. We met all the requirements through cur own eivil and
environmental engineering. We run everything in Los Suefios. As a
vertical company, Los Suefios handles everything from archicecture
and design to construction and marketing in-house. The reasen for
this is that I've established a certain scandard and want te make sure
that standard is maincained,” says Royster.

“Our marketing strategy focuses on people with a sense of adventure, who have experience owning
and managing their own enterprises. However, 60% of our market is made up of people who have heard
about us from those who live here. That mean we are doing our jOb." wasus soye: presssest a0 c20, os Sosiss Resot & Marina

the millennium, and the marina was opened a year later. The
associated low-density residencial offer of Los Suefios is currently
underway, having consolidared the amenicies such as the marina,
with an occupancy rate of 98% on che slip lisc. The various
residential options include speceacular views of the bay, with the
maring village and other facilities a shore seroll away. OF che resort's
1,100 acres, less than half are earmarked for development, the larger
part being preserved as natural forest.

On the waterfrone, Los Sueios Marina Village offers residents and
visitors various services, including dining, shopping and entertainment
opticns. Aside from its five restauranes, including the firse class El
Galeon Restaurant, the village is also home to a salon and spa, a
general store, a law firm, car rentals, flowers and gifts, DVD rentals,
an Internet café, pourmer imports and wines, Cuban cigars, golf
supplics and designer furniture, among others,

One of Los Suehos™ main attractions is not on land, however. The
resort offers world-class sport fishing, with a normal day offshore
providing 15 sailfish bites, including such elassics as marlin, dorade
and yellowfin tuna, yielding average weights of 80 pounds. Yearly
fishing rournaments are hosted ar Los Suefios 200-slip marina, which

Royster points to the US, baby-boom generation as the prime
demographic that has been rargeced. "Our marketing strategy
focuses on people with a sense of adventure, who have experience
owning and managing their own enterprises,” he says. “However,
60% of our market is made up of people who have heard about us
from people who alceady live here. That means we're doing our job.
This is a USSL.2 billion projece. We deliver a very high-qualicy
product and offer an cxcellent customer service program. When
someone comes from the U.S. thinking of buying a second home, we
don’t have to make any excuses.”

Aside from the resort's amenirties, the location itself is Los Suefios”
main selling point. Any time is the right time to visit Costa Rica,
since both che rainy and dry seasons are enjoyable, the rainy season
affecting half the day at most. Tropical weather, no hurricanes, lush
nature and calm waters are just some of the offerings of a councry
where life is good and every dollar delivers more bang on che buck,
guaranteed.

Los Suefios is one man's dream come true, a deeam to be shared
and enjoyed by all those who know noet only how to make money,
but how to enjoy it too.
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The Costa Rica revival

The real estate boom is producing a knock-on effect throughout the economy.

T here are scores of real estare bargains seill up for grabs in
Costa Rica, and many opportunities available for those
looking ar stunning holiday and second homes, or the baby boom bele
wanting a beauriful place to retire ro. Forecasters have predicred that
inward investment will continue ro rise for the next ten years, helped
along by the Free Trade Agreement (FTA) and the new opportunities
it will bring. Edna Camacho, director general of che Costa Rican
Imvestment Promotion Agency (CINDE), the autonomous government
agency that promotes investment, says: "We have various sectors that
are growing in importance in the U.S. The FTA will allow us 1o open
up telecommunications and insurance and will give us an opportunicy
to relaunch our country.”

In the meantime, real estare companies, and relared suppore
businesses, are chriving across the country. The province to have seen
the most acrivity in recent years is Guanacaste. Situated on cthe nocth
Pacific coast, the province boasts some of the best surf around and is
home to the popular Tamarindo area It benefits from a much drier
climate than che rese of che country.

Jean Schierrekarce is general manager of SeaBreeze Mountain, an
enviably positioned resorc thar lies just 15 minuces from che
Guanacaste coast, with stunning views of the ocean, mouncains and
exquisite Costa Rican rainforest. The development fearures 215
exclusive homes, and two condominium blocks with ocean views.

important it is to deal with a name you can eruse when you are buying
abroad.” Around 70% of our investors are from the US.," he says.
“With more than 30 years' experience, we have the all-important
know-how, We are the leading name in Central America—we have 40
offices in total.”

Rica Costa Inmobiliaria, formerly Grupo Meridiano, looks for niches
in the real estare marker and is constructing 85 apartments in San
Pedro, around the university site. “It has been a resounding success,”
says Fuad Farach, the company's president. "I believe President Arias
has awakened high investor confidence here, We estimace thae in one
year, foreign investment will be around U.S5.52,000 million per capira.”

Meanwhile, RE/MAX Los Tres Amigos owner/broker Michael
Simons and his team provide step-by-step real estate advice to those
who expect “nothing bur the best.” From their office ar Hermosa
Beach, Guanacaste, RE/MAX help clients who wish to set up holiday
and retirement homes where temperatures are B7°C year-round.
Simons says: “Costa Rica offers property investors a realistic option
with its dynamic marker and a diverse geography that provides a varied
range of locations, climates and price ranges to satisfy every taste.”

Seewart Title Cosra Rica is celebrating ten years in the Costa Rican
market this year. The legal firm was starced by enterprising local

He says: “We have some fantastic amenities, including a golf driving
range, a café, a convenience store, a gym, a spa and wellness cencer,
tennis courts, plus a restaurant and club house. We boughr the land ten
years ago so we have the warer concession and all the land permirs.”

Home sizes ac the low density resorc range from 78m? ro 400m?.
Prices for the houses vary from U.5.§211,000 ro U.5.81 million. The
“river phase” condominiums cost becween U.5.8140,000 and
1.5.$250,000, and the “mountain phase” are a million dollars apiece.
Schiectekatte has planned ir all with nature in mind. He says: "It is a
sustainable development, an eco-residence if you like. The idea is to
recycle, to have a wind turbine to distribute the warer and solar
panelling to produce some of the electricity. All che amenities will be
finished by March next year and chirty-five percent of the project is
already sold.”

Thusfar, most of che SeaBreeze Mountain clients hail from the U.S,,
although there are more enquiries arriving from the European market,
Schiettekatre explains, “We want the whole world to know abour our
praject,” he says. “We recently held an exhibition in California and are
planning one in Europe. They really appreciare the attention we put on
sustainabilicy and green rowrism.”

Century 21, meanwhile, an “internationally recognized real estare
brand thar stands for confidence”, has 235 offices in different parts of the
country. Edwin Sdnchez, the company's regional director, knows how

laweyer Carlos Gonzdlez in response to enquiries [rom overseas invesors
who wanted to be sure their investments would be safe in Cosea Rica.
Orlando Lipez, director general of Stewarr says: “Ar che time, ride
insurance did not exist here so we creared a joint venture agreement
with Steware Internarional, the incernacional arm of Seeware Tiele, and
created Stewart Tiele Latin America, which now operates in 11
countries. Our Costa Rica branch has around 90% of the market share.
Wie expect a positive impact from the FTA especially ar an industrial,
commercial and business level."

Business has also been booming for construction company EDICA
Led. Founded in 1957, the company builds housing, condominiums,
hospitals, offices and banks in Costa Rica's capital, San José, Almost all
their customers come on the recommendation of other clients. "In 50
years of business, we have never had a lawsuir againse us,” says EDICA
president and CEO Mario Lara proudly. *We are constantly revising
techniques, and upgrading our equipment, plus we train and look after
the key personnel within the company.”

EDICA is currently involved with BECTEL Corporation, a US.
company, in & joint venture to expand the airport at San José. “We have
o master plan to have warchouses that can be wsed as production
centres or free trade zone installations, We have already sold land for a



hotel for the airport and for a small hospical.”
The company currencly has 780 employees,
although in the coming years, Lara
anticipates they will take on another 600.
“We are not a large company, but here in
Costa Rica, everything is small. We aim to

continue delivering on-time, quality
constructions to our clients, with efficiency
and at the best prices.”

EDICA is also working with developers
DWL on the Solarium project in Guanacaste.
Solarium offers “one million square meters of
residential and commerical opportunities”
and is a symbol of quality and distinction in
the Costa Rican real escate sector, according
to DWL partner Sammy Weisleder. He says:
“Solarium is the first project to focus on
services and meeting che needs of the people
in Guanacaste, the area of greatest tourism
and real estace development.” The
development is opposite Daniel Oduber
Quirés International Airport, which has
experienced a 500% increase in inbound
passengers during the last five years.

Weisleder says: “DWL's dedication to
excellence and high qualicy is evident in all
that we do and demonscrated in che
innovative architecture of our projects, the
constructive finishes that we use, the
selection of our investors and partners, the
financial solidity with which we converc ideas
into reality, and our long-term commitment
to manage and recain our projeces.”

Partner Uri Lipszyc says: “DWL operates
as an entity integrated by diverse branches
directly related to che real estate industry,
such as construction, design, finance and
management. Our development team is
backed by the knowledge and experrise of the

other departments, thereby achieving an
ideal support thar allows us to stay up to date
with the marker and our clients’
expecrations.”

Within che 83 hectares of land making up
the Metro Free Zone and Business Park are
more than 33 companies dedicated rto
different areas of the economy, such as
services, manufacturing of medical
instcruments and electronics. Ivdn Lizano,
general manager, says: “Our position, in the
heart of Costa Rica's technological corridor,
means we have access to excellenc
infrascruccure, including warter and elecericicy
supplies, telephone lines, human resources
and access to the main roads. One of our
competitive advantages is our proximiry to
San José and Alajuela.”

Apartotel-Suites Villas del Rio, run by
general manager Marcos Ramirez, is situared
in Costa Rica's most exclusive residential
areas, close to the Costa Rica Country Club
and twenty minutes from San José
International Airport. The apartments have
fully equipped kitchen and living areas to
provide a home from home, and come
complete with Interner and phone lines,
alchough guests must arrange for Internet
connection themselves.

André Tinoco Abogados, which was
established in 1988, alse owns che Bahia Del

Sol Beach Front Hotel, in the Flamingo:

Beach area of San José. The law firm has an
experienced and dynamic team of atrorneys
who are ar least bi-lingual in English,
Spanish, German and French, and who have
crained in the US. or Europe. “The firm
advises domestic and international clients,
both corporations and individuals, and
represents cheir interests in a  highly
professional and cost effective manner,” says
president Arnoldo André.

Improsa Capital, meanwhile, is a financial
firm chat started up in 2002 to bring
specialist financial services to customers of
Grupo Financiero Improsa. “Six years ago,
banks did not support business opportunities,

so we created a branch for investments and
corporate finance that, licele by liccle, has
evolved us to meer the needs of customers
connected with development in some way,”
says general manager, Rashid Alice Chacén.

“We are the only Costa Rican capital
group—the rest are incernational or in the
hands of the big banks.” The bank's
philosophy is to do chings well, openly and
with a win-win outcome. Says Alice: “We
provide real estate finance, using a
technological platform and specialist human
resources that combine knowledge of real
estate finance and investment banking wich
the objective of realising real estare projects.
We offer the highest standards of
confidentialicy, quality, profic and securicy.”

Grupe Sur is a leading paint and
construction material and service company
with operations in most countries in Cencral
America, as well as Chile and Jamaica. The
company has grown due to its highly crained
staff and che polirical stability char exists in
Costa Rica, according to executive president
and CEQ, Enrico Giordano.

Grupo Sur has been in the business for ....
years and prides itself on its environmentally
friendly approach. “We pay close attention to
environmental laws and preserving our
natural assets,” says Giordano. “We have
made a real efforc to collaborate with chis
commeon objective by building a wasce-water
treatment plant, so chat the residues do not
alcer the ecological balance of the country.
Because of this, we are known as an
organizarion that cares for and preserves che
local flora and fauna, natural heritage and che
legacy for future generations.”

The company is keen to stress char it is not
just about paint, however. “We provide a
whole range of products and services to the
real estate sectors. Our range has expanded
with the growth of the sector. Ulrimarely, we
want people to know that Sur scands for
quality and that anything bearing the Sur
brand will be a good product in the eyes of
the people.”



